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Green Supply 

Chain 

Management

Volume 8, 

Number 1 

2009

An Essay of Green Supply Chain Management in the 

Electronics Industry

Sorraya Khiewnavawongsa and Dr. Edie Schmidt, 

Purdue University

Value Activities Volume 8, 

Number 1 

2009

Differences in the Importance of Value Activities: 

Perception of Chief Executive Officers and Sales 

Managers from Electronics Distribution

Dr. Daniel Jennings, Rajanesh Kakumani, Norman 

Clark, Texas A&M University

Supply Chain 

Processes

Volume 8, 

Number 1 

2009

Technology Strategy and Organizational Dynamics 

Within the Context of Supply Chain Processes

Dr. Al Bellamy, Christopher Kruse and Mark 

Phillips, Eastern Michigan University and Beverly 

Lane, Central Michigan University
Unethical 

Behavior

Volume 8, 

Number 1 

2009

When a Business Partnership Goes Awry: Unethical 

Behavior at ExI Corporation

Dr. Daniel Jennings, Texas A&M University, Lane 

Batson and Aaron Schrems, Protec, Inc.

Solid-State 

Lighting

Volume 7, 

Number 2 - 

2008

Marketing Study of the Solid-State Lighting Industry Ms. Dana Udwin, Emory University

Location of 

Facility

Volume 7, 

Number 2 - 

2008

Choosing the Next Location: A Practical Approach 

for an Industrial Distributor

Dr. Narayanan, Mr. Gunasekaran, Mr. Kuttuva, 

and Dr. Lawrence - Texas A&M University

Perceptions of 

Value Added 

Activities

Volume 7, 

Number 2 - 

2008

Examining the Differences in Perceptions Between 

Chief Executive Officers and Sales Managers in 5 

Different Industrial Distribution Channels Regarding 

Value-Added Activities

Dr. Jennings, Dr. Tolson, Mr. Clark - Texas A&M 

University

Business 

Processes

Volume 7, 

Number 2 - 

2008

Optimizing Distributor Profitability - A Toolkit for 

Optimizing Business Processes and Shareholder 

Value

Dr. Lawrence, Mr. Gunasekaran, Mr. 

Chidambaram, Mr. Krishnadevarajan - Texas A&M 

University
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Organizational 

Politics

Volume 7, 

Number 2 - 

2008

Insights Into Organizational Politics: A Case Study 

of Austin Electronics

Dr. Jennings, Texas A&M University

Manufacturing 

Shift

Volume 7, 

Number 1 - 

2008

Impact of Manufacturing Shift From America to 

Foreign Markets on Small and Midsized Domestic 

Distributors

John M. Buenger, Dr. Kathy Newton, Dr. Edie 

Schmidt; Purdue University

Customer 

Service

Volume 7, 

Number 1 - 

2008

A Re-Conceptualization of Customer Service Toward 

A Lean Systems Thinking Perspective For 

Distribution 

Dr. Robert Teehan, Eastern Michigan University

Channel 

Management

Volume 7, 

Number 1 - 

2008

Managing Multiple Channels of Distribution in 

Industrial Markets

Dr. Ursula Sullivan, University of Illinois, Urbana-

Champaign; Dr. Tianjiao Qiu, California State 

University oat Long Beach; Dr. William Qualls, 

University of Illinois, Urbana-Champaign

Best Practices
Volume 7, 

Number 1 - 

2008

Wholesale Distribution Operational Excellence: Best 

Practices In Information Management

Texas A&M University Supply Chain System 

Laboratory

Management Volume 6, 

Number 2 - 

2007

Managing Change: The role of CEO Carolyn Shelton - 

A NEDA Education Foundation Case and Discussion

Dr. Daniel Jennings, Texas A&M University

Lean Principles Volume 6, 

Number 2 - 

2007

Becoming "Lean" - Roadmap & Implementation Dr. Barry Lawrence, Pradip Krishnadevarajan, 

Maharajan Chidambaram, Venkatachalam V., 

Texas A&M University
Vendor Managed 

Services

Volume 6, 

Number 2 - 

2007

Supply Chain Reengineering - Vendor Managed 

Services (VMS), A Case Study

Dr. Barry Lawrence, Senthil Gunasekaran, Pradip 

Krishnadevarajan, Adhitya Vidyasankar, Texas 

A&M University, William Howard, Jr., Houston 

Plating & Coatings
Inventory 

Ordering 

Systems

Volume 6, 

Number 2 - 

2007

Evaluating Cost Savings from Using Optimal 

Ordering Quantities for Inventory Classes

Dr. Warren Martin, University of Alabama at 

Birmingham; Robert Stanford, University of 

Alabama at Birmingham
Profitability Volume 6, 

Number 2 - 

2007

How Are Distributors Optimizing Profitability? Dr. Barry Lawrence, Pradip Krishnadevarajan, 

Maharajan Chidambaram;  Texas A&M University
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E-Procurement Volume 6, 

Number 2 - 

2007

E-Procurement Adoption By Industrial Purchasing 

Professionals

Karen Norman Kennedy, University of Alabama at 

Birmingham, Dawn R. Deeter-Schmelz, Ohio 

University

Best Practices
Volume 6, 

Number 2 - 

2007

Wholesale Distribution Operational Excellence: Best 

Practices In Information Management

Texas A&M University Supply Chain System 

Laboratory

VMI

Volume 6, 

Number 1 - 

2007 

Vendor Managed Inventory (VMI) Best Practices In 

A Distribution Environment

Sriram Rajagopalan, Cummins Filtration; F. Barry 

Lawrence, Texas A&M University; Pradip 

Krishnadevarajan, Texas A&M University

Product Pricing

Volume 6, 

Number 1 - 

2007 

Art or Science - How Do Distributors Approcah The 

Price Equation

F. Barry Lawrence, Texas A&M University; Pradip 

Krishnadevarajan, Texas A&M University 

Global Business 

Issues

Volume 6, 

Number 1 - 

2007 

China: An Overview and Market Entry Strategy For 

Industrial Distributors

Arunachalam Narayanan, Texas A&M; F. Barry 

Lawrence, Texas A&M University; Pradip 

Krishnadevarajan, Texas A&M University

Electronic 

Invoicing

Volume 6, 

Number 1 - 

2007 

Adoption of Electronic Invoicing By General Line 

distributors

Steven A. Epner, Purdue University; Kathryne 

Newton, Purdue University; Edie Schmidt, Purdue 

University; Donald Buskirk, Purdue University; 

Mark Schuver, Purdue University

Best Practices

Volume 6, 

Number 1 - 

2007 

Wholesale Distribution Operational Excellence: Best 

Practices In Information Management

Texas A&M University Supply Chain System 

Laboratory

VMI

Volume 5, 

Number 2 - 

2006 

Development Of An Assessment Tool For Vendor-

Managed Inventory Readiness 

Becky S. Lewark, Purdue University; Kathryne A. 

Newton, Purdue University

Supply Chain

Volume 5, 

Number 2 - 

2006 

Network Rationalization Of A Building Products 

Supply Chain

Funda Sahin, The University of Tennessee; F. 

Barry Lawrence, Texas A&M University

Strategic 

Sourcing

Volume 5, 

Number 2 - 

2006 

Factors To Consider In Strategic Sourcing Mike Wisma, Purdue University; Dr. Edie Schmidt, 

Purdue University; Dr. Linda Naimi, Purdue 

University
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Sales

Volume 5, 

Number 2 - 

2006 

Some Antecedents Of Sales Agents’ Satisfaction 

With The Agent/Principal Relationship 

Richard A. Dunipace, Fairchild Semiconductors, 

Inc., John C. Crawford, University of North Texas, 

George W. Wynn, James Madison University, 

Rajasree K. Rajama, Fairfield University

Returns

Volume 5, 

Number 2 - 

2006 

Reverse Logistics Information Systems For Return 

Handling Processes 

Hyun-Soo Kim, Kyonggi University, Korea; F. 

Barry Lawrence, Texas A&M University; Norm 

Clark, Texas A&M University

Returns

Volume 5, 

Number 2 - 

2006 

The Role Of Reverse Logistics Information Systems 

For Returns Handling Process In An Electronic 

Distribution Environment

Hyun-Soo Kim, Kyonggi University, Korea; F. 

Barry Lawrence, Texas A&M University; Ben 

Zoghi, Texas A&M University; Norm Clark, Texas 

A&M University

Cycle-Counting

Volume 5, 

Number 2 - 

2006 

A Comparison Of Cycle Counting Methods Edie Walters; Edie K. Schmidt, Purdue University; 

Kathryne Newton, Purdue University 

Communication

Volume 5, 

Number 2 - 

2006 

Enhancing An International Supply Chain’s 

Communication  

Marcy Astrup-Kistler, Purdue University; Edie 

Schmidt, Purdue University

Product

Volume 5, 

Number 1 - 

2006 

Improving the Product Introduction Processes of Mid-

Capital Projects

Ken Rogoski, Cummins Engine; Dr. Edie Schmidt, 

Purdue University; Dr. Kathy Newton, Purdue 

University; Dr. Scott Homan, Purdue University

Operational 

Effectiveness

Volume 5, 

Number 1 - 

2006 

A Method for Defining a Relative Measure of 

Strategic Importance and Operational Effectiveness 

for Distribution Branch Operations

Phil Lunsford, East Carolina University; Richard 

Monroe, East Carolina University; Leslie Pagliari, 

East Carolina University

Human 

Resources

Volume 5, 

Number 1 - 

2006 

Voluntary Employee Turnover In The Industrial 

Distribution Sales Force: Conceptual Models And 

Implications

Laurie Kane-Sellers, Texas A&M University

Human 

Resources

Volume 5, 

Number 1 - 

2006 

Managing Cultural Diversity In A Global Strategic 

Alliance: Insights For Electronic Distributors 

Daniel F. Jennings, Texas A&M University

Human 

Resources

Volume 5, 

Number 1 - 

2006 

Exploring The Relevancy Of Socio-Emotional And 

Transformational Leadership Factors Within 

Information Security Administration

Linda M. Kinczkowski, Eastern Michigan 

University
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Human 

Resources

Volume 5, 

Number 1 - 

2006 

Women In Distribution And Logistics—Barriers, 

Trends, and the Future

Leslie R. Pagliari, East Carolina University; Craig 

Sanders, East Carolina University; Kathryn 

Griffin, East Carolina University 

Channel 

Relationships

Volume 5, 

Number 1 - 

2006 

A Survey on the Shifting Channel Expectations 

Among Distributors And Manufacturers

Dr. Edie Schmidt, Purdue University; Dr. Kathy 

Newton, Purdue University

Services

Volume 4, 

Number 2 - 

2005

Pricing Of Services In Wholesale-Distribution 

Industry

Rafay Ishfaq, Texas A&M University; Brian 

Reynolds, Texas A&M University; Behbood Zoghi, 

Texas A&M University

Marketing

Volume 4, 

Number 2 - 

2005

Customer-Centric Marketing: The Case for Profiling 

Customers

Kathryne Newton, Purdue University; Chuck 

Holmes, Fastco, Inc; Edie Schmidt, Purdue 

University

Human 

Resources

Volume 4, 

Number 2 - 

2005

Emotional Intelligence: Today’s Sales And Hiring 

Advantage

John Boyless, Eastern Michigan University; 

Alfonso Bellamy, Eastern Michigan University

Human 

Resources

Volume 4, 

Number 2 - 

2005

Electronics Industry Talent Pool Shortage 

Compounds Challenges Posed By A Multi-

Generational Workforce

Laurie Kane-Sellers, Texas A&M University; Norm 

Clark, Texas A&M University

Business Models

Volume 4, 

Number 2 - 

2005

The Concept Of Business Models: Insights And 

Issues

Daniel F. Jennings, Texas A&M University

Organizational 

Change

Volume 4, 

Number 1 - 

2005

A Conceptual Tool for Predicting Organizational 

Change

Laurie Kane-Sellers, Texas A&M University

Micro-Electro-

Mechanical 

Systems

Volume 4, 

Number 1 - 

2005

An Overview of Micro Electro- Mechanical Systems Stephen Thompson, Texas A&M University; Rafay 

Ishfaq, Texas A&M University; Young Keun Choi, 

Texas A&M University

Lean Principles

Volume 4, 

Number 1 - 

2005

Distributor Process Improvements: Using Six-Sigma Mike Lewis, Cummins Inc.; Edie Schmidt, Purdue 

University; Kathryne Newton, Purdue University

Continuing 

Education

Volume 4, 

Number 1 - 

2005

Developing Continuing Professional Education For 

Vertical Markets: An Applications Study For The 

Electronics Distribution Industry Sector

Laurie Kane-Sellers, Texas A&M University; Norm 

Clark, Texas A&M University
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Business Models

Volume 4, 

Number 1 - 

2005

Strategy-Structure-Performance Relationships in a 

Hostile Environment: Prescriptions for 

Entrepreneurial and Conservative Electrical 

Distributors

Daniel F. Jennings, Texas A&M University; Kevin 

Handle, Shinbone University of Technology, 

Australia

Business Models

Volume 4, 

Number 1 - 

2005

Value Creating Activities: Approaches to Improve 

Distributor Profitability

Daniel F. Jennings, Texas A&M University

Warehouse 

Design

Volume 3, 

Number 1- 

2004

The Warehouse Layout Design Problem - A ‘Made To 

Order’ Approach For A Special Class Of Warehouse 

Layout Design Problems

Pradip Krishnadevarajan, Texas A&M University; 

F. Barry Lawrence, Texas A&M University

Manufacturer 

Rep

Volume 3, 

Number 1- 

2004

Today’s Manufacturers’ Representative: A Profile John C. Crawford, University of North Texas; 

Richard A. Dunipace, University of North Texas; 

George W. Wynn, James Madison University 

Lean Principles

Volume 3, 

Number 1- 

2004

The Lean Principles Necessary For Competitive 

Advantage

Edie K. Schmidt, Purdue University; Ben 

Robertson, Purdue University;Kathryne Newton, 

Purdue University 

Human 

Resources

Volume 3, 

Number 1- 

2004

HRD Challenges Of U.S. Headquartered Electronics 

Firms In China

M. Laura Kane-Sellers, Texas A&M University; 

Behbood Ben Zoghi, Texas A&M University; 

Stephen W. Thompson, Texas A&M University 

Customer 

Relationships

Volume 3, 

Number 1- 

2004

Objectifying The Market Analysis Process: A Tool For 

Identifying What Customers Value

M. Laura Kane-Sellers, Texas A&M University

Business Models

Volume 3, 

Number 1- 

2004

Development of an Optimal Case Order Count Model 

to Reduce Errors for Distribution Operations

James L. Toppen, East Carolina University; Paul J. 

Kauffmann, East Carolina University; Leslie K. 

Pagliari, East Carolina University 

Warehouse

Volume 2, 

Number 2 - 

2003

Optimization Techniques For Warehouse Location: A 

Fluid Power Distributor In Western Canada – A Case 

Study

Dr. F. Barry Lawrence, Texas A&M 

University;Neeraj Chandaliya, Concentra 

Healthcare Management

Organizational 

Structure

Volume 2, 

Number 2 - 

2003

Competitive Strategy And The Rise Of New 

Organizational Forms In The Semiconductor 

Industry

Dr. David Lei, Southern Methodist University
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Management

Volume 2, 

Number 2 - 

2003

Supply Chain Management at TI Dr. Uday M. Apte, Southern Methodist University; 

Somit Joshi, Texas Instruments; Venu Vellanki, 

Benchmark Technologies

Inventory 

Management

Volume 2, 

Number 2 - 

2003

Understanding The Cost Of Inventory Management 

– A NEDA Value Study Perspective

Dr. F. Barry Lawrence, Texas A&M University; 

Bharani Nagarathnam, Texas A&M University

Inventory 

Management

Volume 2, 

Number 2 - 

2003

Project Plan for Improving Inventory and Warehouse 

Management Using Five-S JIT Strategy

Dr. Edie K. Schmidt, Purdue University; Dr. 

Kathryne Newton, Purdue University; Ben 

Robertson, Purdue University

Global Business 

Issues

Volume 2, 

Number 2 - 

2003

Executive Scanning the Chinese Environment: 

Insights into Assessing Risk and Opportunities

Dr. Steven W. Thompson, Texas A&M University; 

M. Laura Kane-Sellers, Texas A&M University

Forecasting

Volume 2, 

Number 2 - 

2003

Practical Forecasting Implementation Dr. F. Barry Lawrence, Texas A&M University; 

Sivakumar Sellamuthu, Texas A&M University

Warehouse

Volume 2, 

Number 1 - 

2003

Optimizing The Supply Chain: Use Of Automated 

Storage Retrieval Systems In Warehouse 

Management

S. S. Adhibhatla, University of Houston; G. B. 

Reddy, University of Houston

Technology

Volume 2, 

Number 1 - 

2003

Technology Supplies: A Case Study Kathryne Newton, Purdue University; Edie K. 

Schmidt, Purdue University

Supply Chain 

Systems

Volume 2, 

Number 1 - 

2003

Supply Chain Systems Laboratory: Simulation of 

Supply Chain System in the Industrial Channel

F. Barry Lawrence, Texas A & M University; 

Bharani Nagarthnam, Texas A & M University

Marketing

Volume 2, 

Number 1 - 

2003

Agility to Market: Variable Resource Management 

For The Electronics Industry

F. Barry Lawrence, Texas A & M University; 

Stephen Thompson, Texas A & M University; Ben 

Zoghi, Texas A & M University; Bharani 

Nagarthnam, Texas A & M University

Inventory 

Management

Volume 2, 

Number 1 - 

2003

Estimating Ideal Turns For A Twelve-Class Inventory 

System

Warren Martin, University of Alabama at 

Birmingham; Robert Stanford, University of 

Alabama at Birmingham

Inventory 

Management

Volume 2, 

Number 1 - 

2003

Inventory Consolidation: Setting Initial Stocking 

Levels

Edie K. Schmidt, Purdue University; Kathryne 

Newton, Purdue University; Michael Mancuso, 

Rockwell Automation
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Authorized 

Distribution

Volume 2, 

Number 1 - 

2003

A Framework To Quantify The Value Of Authorized 

Distribution In The Electronics Distribution Channel

F. Barry Lawrence, Texas A & M University; 

Daniel F. Jennings, Texas A & M University; 

Bharani Nagarathnam, Texas A & M University

Telecommunicati

ons

Volume 1, 

Number 1 - 

2002

A Telecommunications Industry Primer: 

Understanding Related Market Segments to Foster 

Strategic Relationships

Timothy R. Obermier, University of Nebraska at 

Kearny; Ronald Tuttle, University of Nebraska at 

Kearny

Supply Chain 

Systems

Volume 1, 

Number 1 - 

2002

Performance Metrics for a Connected Supply Chain F. Barry Lawrence, Texas A&M University; 

Ramesh Krishnamurthi, Texas A&M University; 

Norm Clark, Texas A&M University

Knowledge 

Management 

Volume 1, 

Number 1 - 

2002

Insights into the Use of Knowledge Management 

Programs in Five Different Industrial Distribution 

Channels: Views from Manufacturers and 

Distributors in Electronics, Electrical, Plumbing, 

Associated Equipment and Building Material 

Channels

Daniel F. Jennings, Texas A&M University; F. 

Barry Lawrence, Texas A&M University; Smriti 

Gupta, Texas A&M University; Jon Parry, Texas 

A&M University; Nishanth Raj, Texas A&M 

University; Chandrakaladhar Vennapua, Texas 

A&M University; Joseph Munn, Texas A&M 

University

Inventory 

Management

Volume 1, 

Number 1 - 

2002

Impact of Forecast Error on Supply Chain Costs F. Barry Lawrence, Texas A&M University

Inventory 

Management

Volume 1, 

Number 1 - 

2002

Estimating Turns for Inventory Classification Warren Martin, University of Alabama at 

Birmingham; Robert Stanford, University of 

Alabama at Birmingham

E-Commerce

Volume 1, 

Number 1 - 

2002

Value of E-Commerce in the Industrial Distribution 

Channel

F. Barry Lawrence, Texas A&M University; Manish 

Sinha, Texas A&M University; Scott Foster, Texas 

A&M University

Customer 

Relationships

Volume 1, 

Number 1 - 

2002

Franchise Relationships Under E-Commerce Gail Zank, Southwest Texas State University; 

Robert Vokura, Texas A&M University- Corpus 

Christi; Robert Davis, Texas A&M University

Authorized 

Distribution

Volume 1, 

Number 1 - 

2002

The Value of the Distributor in the Evolving Supply 

Chain

Ramesh Krishnamurthi, Texas A&M University; F. 

Barry Lawrence, Texas A&M University; Behbood 

B. Zoghi, Texas A&M University


